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Total Fresh Meat



In the latest 4wk time period, Fresh
Meat dollars were up +2.2% vs. the
previous year — pounds were down -2%:

4wk
time period

—

In the latest 13wks, Fresh Meat
dollars increased and pounds
declined:

13wk

T ——
2.2% -2.0% time period

Dollars Pounds /
BYAGO $2,478,369,063 795,646,660
BCurrent 4wks $2,532,144,746 779,793,437

52wk

1.3% -3.5% time period
Dollars Pounds
BYAGO $8,186,893,248 2,715,559,485
ECurent 13wks|  $8,291,843,897 2,619,879,460
-6.0%
In the latest 52wk period, dollars grew / Dollars Pounds
o . o BYAGO $33,173,915,114 11,784,194,593
+0.8%, pounds declined -6%: BCurrent 52wks | $33,446,745,741 11,078,338,321

52 Weeks ending 5/20/2012— FreshLook Marketing (FLM)
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Fresh Meat — % of Dollar Sales

. TOTAL US - DOLLARS

14.7%

CHICKEN
22.7% A

TURKEY

5.5% <: The Beef variety accounts for
SMOKED HAM 50.9% of Total Fresh Meat dollar

3.3%

SAUSAGE sales:
1.1%
LAVS And Beef saw a +0.8% increase
Ve in dollars vs. the previous year:
ALL OTHER
BEEF 0.8%
50.9%
$18,000,000,000 - 7
0
$16,000,000,000 - Dollars Current 52wks Change
$14,000,000,000 BEEF $17,025,737,886 0.8%
$12.000.000,000 CHICKEN $7,607,946,765  0.9%
. PORK $4,903,580,063 0.4%
10,000,000,000 -
08% 09% 04% 3.6% -21% 14% -21% -51% 7.4% TURKEY $1,829,476,971  3.6%
$8,000,000,000 SMOKED HAM $1,090,246,802 -2.1%
$6.000.000,000 - SAUSAGE $367,056,687  1.4%
$4.000.000.000 1 LAMB $279,784,473 -21%
o VEAL $85,750,758 -5.1%
$2,000,000,000 ALL OTHER $257,165,335 7.4%
$0 . [ 1 e T = Total Fresh Meat $33,446,745,741 0.8%
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Fresh Meat — % of Pounds Sales

CHOKEN TOTAL US - POUNDS

32.6% PORK

15.5%

The Beef variety accounts for
TURKEY 36.4% of Total Fresh Meat pound

8.9%

sales:
SMOKED HAM
4.6%
SAUSAGE
0.9%
LAME And Beef saw a -9% decrease in
Ber VEAL pounds vs. the previous year:
' ALLOTHERR 017
0.7%
5,000,000,000 -
%
4,000,000,000 - Pounds Current 52wks Change
BEEF 4,032,064,127  -9.0%
CHICKEN 3,613,414,244  2.1%
3,000,000,000 7 PORK 1,716,282,544  -6.1%
9.0% -21% 61% 68% -52% -4.0% -133% -122% -11.5% TURKEY 981,297,264  -6.8%
2,000,000,000 - SMOKED HAM 506,408,452  -5.2%
SAUSAGE 104,506,195  -4.0%
1,000,000,000 A LAMB 38,983,354 -13.3%
VEAL 12,367,235 -12.2%
ALL OTHER 73,014,905 -11.5%
R - < > o " - = |Total Fresh Meat 11,078,338,321  -6.0%)
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The Northeast region accounts for 22% of the US Fresh Meat
dollar sales with a +1.7% increase vs. a year ago:

Total US Dollar Sales by Region — Fresh Meat Total US
0.8%
1.7% 0.3% 0.8% 0.0% 1.3% -0.6% 1.8% 0.6%
Northeast Southeast Great Lakes Midsouth California South Central We st Plains
aYAGO $7,218,122,875| $4,681,179,664 | $4,358,561,743 | $4,125,902,317| $3,737,789,481| $3,534,363,649| $3,436,805,917| $2,081,189,461
BCurrent 52wks | $7,342,051,078 | $4,695,646,994 | $4,392,138,359 | $4,124,623,323| $3,785,859,484 | $3,513,634,920| $3,499,973,630( $2,092,817,952

52 Weeks ending 5/20/2012— FreshLook Marketing (FLM)
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Fresh Meat’s average price/Lb increased +7.2% in the US —
each of the regions saw an increase in price:

5.7% 7.9% 6.5% 8.8% 7.9% 7.2% 7.5% 8.1% 6.5%
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Among the US regions, the South Central & Northeast regions have the
highest Consumer Development Index level (sales rate vs. Total US) for
Total Fresh Meat:

Consumer Development Index

Total US
100

South Northeast Southeast Midsouth Plains California West Great Lakes
Central

52 Weeks ending 5/20/2012— FreshLook Marketing (FLM)



Total U.S. Lamb



In the latest 4wks, Lamb dollar sales
were down -4.5% vs. the previous year —

/ pounds were down -4.5%:

4wk
time period

In the latest 13wks, Lamb dollar
sales increased and pounds

-4.5% -4.5%

13wk
time period

i~ B cechinec:
Dollars Pounds
BYAGO $22,022,413 3,162,958
mCurrent 4wks $21,036,526 3,020,387
-2.4%
52wk
time period
Dollars Pounds
OYAGO $84,868,728 12,842,606
BCurrent 13wks $87,643,004 12,528,979

-2.1% -13.3%

In the latest 52wk time period, dollar /' -

trends decreased -2.1%, pounds Dollars Pounds
declined _1 33% BYAGO $285,807,622 44,953,587
BCurrent 52wks $279,784 473 38,983,3%4

52 Weeks ending 5/20/2012— FreshLook Marketing (FLM)
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Lamb — % of Dollar Sales

RIB
17.6%

TOTAL US - DOLLARS

The Leg variety accounts for

MISC

9.7%
LON 23.5% of Lamb dollar sales:
20.4% /
GROUND
5.9%
VARIETY .
0.0% And Leg saw a -2.6% decrease in

dollars vs. the previous year:

LEG

SHOULDER 23.5%
22.9%

1

BYAGO B Current 52wks

Total US

2.1% 26%  -35% -26% 5.6% 3.5%  10.0% -19.2%
LEG SHOULDER LOIN RIB MISC GROUND VARIETY
aYAGO $67,411,434 $66,406,128 $58,694,463 $52,029,014 $26,106,438 $15,055,974 $104,169
BCurrent 52wks $65,676,097 $64,109,592 $57,190,699 $49,137,646 $27,017,753 $16,568,532 $84, 156
52 Weeks ending 5/20/2012— FreshLook Marketing (FLM) (=
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Lamb — % of Pounds Sales

SHOULDER
28.6%

VARETY
0.1%
GROUND
6.4%

l .-I-' : LEG
f’j ’259%
LOIN
14.1%
MISC

17.1%

RIB
7.8%

TOTAL US - POUNDS

The Shoulder variety accounts
for 28.6% of Lamb pound sales:

And Shoulder saw a -16.7%
decrease in pounds vs. the

: previous year:

. . BYAGO @Current 52wks
Total US o o -o -—o o o o
-16.7% -13.5% -10.4% -7.4% -21.5% -3.7% -30.4%
o lllll
SHOULDER LEG MISC LOIN RIB GROUND VARIETY
BYAGO 13,376,130 11,672,864 7,431,938 5,928,283 3,876,360 2,606,540 61,473
mCurrent 52wks | 11,144 449 | 10,097,115 | 6,657,001 5,488,083 3,042,607 2,511,304 42,794

52 Weeks ending 5/20/2012— FreshLook Marketing (FLM)
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The Northeast region accounts for 37.7% of the US Lamb
dollar sales with a -0.9% decrease vs. a year ago:

Total US Dollar Sales by Region — Lamb
Total US

-2.1%

-0.9% -1.0% -6.1% -1.3% -1.5% -3.6% -7.3% 2.8%

N BN .

Northeast Southeast Midsouth California We st Great Lakes South Central Plains
aYAGO $106,334,365 $40,867,193 $35,033,708 $32,988,316 $25,993,319 $25,234,352 $12,969,189 $6,387,180
BCurrent 52wks | $105,374,247 $40,457,550 $32,883,364 $32,552,848 $25,606,513 $24,320,594 $12,025,667 $6,563,691

52 Weeks ending 5/20/2012— FreshLook Marketing (FLM)
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Lamb’s average price/Lb increased +12.9% in the US — each of
the regions saw an increase in price:

25.0% 4.5% 9.8% 14.0% 15.1% 12.9% 18.4% 14.6% 10.1%

Plains
Total U.S.
West
Midsouth
California

Northeast
Great Lakes
Southeast

South Central

BYAGO B Current 52wks

52 Weeks ending 5/20/2012— FreshLook Marketing (FLM)
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Across the US Regions, the Northeast region has the highest Consumer
Development Index for Lamb (156):

Consumer Development Index

Total US
100

Northeast Midsouth  Southeast California West South Great Lakes Plains
Central

52 Weeks ending 5/20/2012— FreshLook Marketing (FLM)
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California Lamb
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In the latest 4 wks, the California
Region Lamb dollars and pounds
increased vs. the same period a
year ago

time period
In the latest 13 wks,

7.2% 12.6%
> Lamb dollars
l - time period increased vs. the

Dolars Pounds same period a year
BYAGO $2,434,019 363,336
mCurrent 4wks $2,608,948 409,076 ago
-0.3%
Dollars Pounds time period
BYAGO $9,087,678 1,443,715
ECurrent 13wks $9,578,277 1,438,728

-1.5% -10.2%
For the year, the California

Region decreased by -1.5% /!i

Pounds

= 0 H =] ) 5 y s
in dollars and -10.2% in Cuneri el sosdores soosor
pounds vs. YAGO

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)
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[lamb, California- 4, 13, 52 week trends Wjiooc



Lamb — % of Dollar Sales

CALIFORNIA — LAMB
SHOULDER
26.9% Within Lamb, the Shoulder

GROUND segment accounts for over a
quarter of the category dollar
sales:

MISC LEG

15.0% 20.4% 4 of the 6 Lamb segments show
decreases when compared to
@ the previous year:
RIB
15.1% LOIN
15.7%
Dollars Current 52wks % Change
SHOULDER $8,724,420 -1.3%
LEG $6,633,475 -1.6%
LOIN $5,083,604 -9.1%
RIB $4,890, 665 -2.1%
MISC $4,875,563 1.2%
(| o5
1.3% 1.6% 9.1% 2.1% 1.2% 14.9% GROUND Al R LYk,
Total Lamb $32,497,668 -1.5%
i z g g 2

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)
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Lamb — % of Pound Sales

SHOULDER
29.6%

GROUND
6.3%

RIB
6.4%

LOIN
9.4%
MISC
28.1%

LEG
20.1%

Pounds Current 52wks % Change
SHOULDER 1,438,835 -23.5%
MISC 1,363,516 0.0%
LEG 977,713 -22.3%
LOIN 455,768 -24.1%
RIB 312,230 -11.7%
- GROUND 305,742  -6.8%
|

A1.7% -6.8% Total Lamb 4,855,537 -10.2%

-23.5% 0.0% -22.3% -24.1%

CALIFORNIA— LAMB

Within Lamb pounds, the
Shoulder and Misc segments
account for over half of the
category in the California
Region:

5 of the 6 Lamb segments show a
decline when compared to YAGO,
slowing Lamb pound growth:

MISC

]
(]
—

LOIN

o
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o
-
2
@]
I
%]

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)
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California Sales by Year

Lamb Dollars Year to Year

$4,500,000
$4,000,000

3,500,000 2012 Lamb Dollars have spiked
3,000,000 jé Z higher than 2011:

$2,500,000 —]
$2,000,000
$1,500,000
$1,000,000
$500,000 "| —008 2009 2010 2011 2012 I_ Lamb Pounds Year to Year
$0 o Yo} 0 AN o © Yo} (¢} o N~ Te] N I o
= 8 s ¥ 2 g & & & I T T g
900,000
800,000
Lamb Volume shows a similar 700,000
600,000
trend to 2011: 500000
400,000
300,000
200,000
100,000 T commmw 2008 smmme 2009 2010 ====2011 ==——2012 [
0

1/8
2/5
3/5
4/2
4/30
5/28
6/25
7/23
8/20
9/17
10/15
1112
12/10

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)
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Great Lakes Lamb
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In the latest 13 wks, the Great Lakes Region
increased in Lamb dollar and pound trends vs.
the same period a year ago:

l

4wk
time period

-11.3% 13wk
time period
Dollars Pounds
BYAGO $1,816,904 253,186
ECurrent 4wks $1,724,488 224,615

7.1% 7.2%

N e

Dollars Pounds
BEYAGO $7,977,558 1,188,734 52wk
ECurrent 13wks $8,546,8%4 1,274,502 time period

1.1% -8.4%

For the year, the Great Lakes /'
B

Region increased by 1.1% in I e
dollars and declined -8.4% in Gurentsawis| 25600465 200
pounds vs. YAGO:

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)

S FRESH
[iamb, Great Lakes- 4, 13, 52 week trends Wjioow




Lamb — % of Dollar Sales

LEG
31.4%

MISC
7.6%

GROUND
8.5%

RIB LOIN

10.9%

SHOULDER
18.2%

14.6% -13.1% -0.9% -1.9%

LEG
LOIN
RIB

SHOULDER

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)

2.9%

GROUND

GREAT LAKES — LAMB

Within Lamb, the Leg and Loin
segments accounted for over
half of the category dollar sales:

3 of the 6 Lamb segments show
increases when compared to the

23.6% -
@ previous year:

Dollars Current 52wks % Change
LEG $7,991,464 14.6%
LOIN $6,016,572 -13.1%
SHOULDER $4,629,736 -0.9%
RIB $2,767,831 -1.9%
GROUND $2,157,068 2.9%
MISC $1,926,988 11.0%)
11.0% Total Lamb $25,500,459 1.1%

MISC




Lamb — % of Pound Sales

LEG
39.0%

4.8%

GROUND
9.3%

MISC
10.7%

SHOULDER

15.1%
6.5% -15.6% -24.1% -1.2%

(O] o zZ (@]
: i g 2
a - =
2
o
I
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52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)

“11.7%

GROUND

GREAT LAKES— LAMB

Within Lamb pounds, the Leg
and Shoulder segments account
for over half of the category in
the Great Lakes Region:

5 of the 6 Lamb segments show a
decline when compared to YAGO:

Pounds Current 52wks % Change

LEG 1,417,386 6.5%

-23.1% SHOULDER 768,946 -15.6%

LOIN 547,513 -24.1%

MISC 387,614 -1.2%

GROUND 336,018 -11.7%

RIB 173,887 -23.15%]

Total Lamb 3,638,304 -8.4%
o
@
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T ——
Great Lakes Sales by Year

Lamb Dollars Year to Year

$6,000,000
$5,000,000 H
2012 Lamb Dollars in the Easter
4,000,000 Season spiked higher than any
$3,000,000 - — / other year.
$2,000,000 -
$1,000,000
e )())8 e (009 2010 w011 o012 Lamb Pounds Year to Year
"eTss vy s g e g e
<t Yo} © N~ [e0) o o ~ AN
T T T 1000000
900,000
800,000
Lamb Volume shows a more 700,000 -
moderate spike: .
500,000
400,000 1
300,000 A
200,000 A
100,000 T  emmmm2008 e==2009 2010 e===2011 ==——2012 []
" 2 2 v g5 8 & 8§ 8 & ° 8 o
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52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)

‘o FRESH
BSfbPeriormance by Year s



Midsouth Lamb
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4wk
time period

For the year, the Midsouth
Region decreased by -6.1% in

In the latest 4 and 13 wks, the Midsouth
Region decreased in Lamb both dollar and

pound trends vs. the same period a year ago:

-15.5% -29.4%
13wk
i time period
Dollars Pounds
BYAGO $2,853,048 444,172
mCurrent 4wks $2,248,764 313,749
-6.7% A7.7%
Dollars Pounds
BYAGO $10,398,163 1,663,855
ECurrent 13wks $9,698,120 1,369,531

/

dollars and -18.0% in pounds vs.

YAGO:

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)

[aimb, Midsouth- 4, 13, 52 week trends

52wk
time period

-6.1% -18.0%

Dollars Pounds
BYAGO $35,033,655 5,835,144
B Current 52wks $32,896,977 4,783,338




Lamb — % of Dollar Sales

SHOULDER MIDSOUTH — LAMB

271%

Within Lamb, the Shoulder and
Loin segments accounted for

GROUND
6.7%

misC over half of the category dollar
| sales:
LOIN
22.5% 4 of the 6 Lamb segments show
(5% decreases when compared to
@ the previous year:
22.2%
Dollars Current 52wks % Change
- - SHOULDER $8,914,864 -8.1%
-8.1% -12.4% -2.1% -12.7% 11.1% 12.5% LOIN $7,392,645 -12.4%
LEG 87,313,533 -2.1%
RIB $4,455,388 -12.7%
MISC 82,611,113 11.1%
GROUND $2,206, 654 12.5%]
Total Lamb $32,896,977 -6.1%

LOIN
LEG
RIB
MISC

SHOULDER
GROUND

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)
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Lamb — % of Pound Sales

SHOULDER MIDSOUTH— LAMB
Within Lamb pounds, the
Shoulder and Leg segments
account for over half of the
category in the Midsouth

RIB
5.7%

GROUND
7.2%

Region:
MISC
14.5% LEG
24.3%
All of the 6 Lamb segments show a
om decrease when compared to YAGO:
Pounds Current 52wks % Change
SHOULDER 1,596,756 -24.0%
- LEG 1,159,770 -12.5%
-24.0% -12.5% -21.3% -7.6% -0.5% -31.8% LOIN 718,918 -21.3%
MISC 691,674 -7.6%
GROUND 342,995 -0.5%
RIB 271,923  -31.8%,

Total Lamb 4,783,338 -18.0%
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52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)
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Midsouth Sales by Year

Lamb Dollars Year to Year

$6,000,000
$5,000.000 2012 Lamb Dollars in the Easter
4,000,000 Season spiked as high as 2009:
p
$3,000,000 +
$2,000,000 +
$1,000,000
-m)08 @009 2010 =201  e— 2012 Lamb Pounds Year to Year
$0 Q Yo} Q Q o [e 0] w0 o o N~ Te) (qV] o
“N‘”‘rgg%%%géEémoo,ooo
1,000,000
Lamb Volume shows a more 800,000
moderate spike: 500,000 -
400,000 A
200,000
)08 e 2009 2010 2011 e 2012 |
0 [e0) 0 Yo} N o [e0) Yo} [e2] o N~ Te) N o
ST s F Q 94 4 dN N = o o
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Northeast Lamb
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In the latest 4 and 13 wks, the Northeast
Region increased in Lamb pound trends vs.

the same period a year ago:

A.7% 7.8% — \
13wk
time period
4.4%

i
B

Dollars Pounds
BYAGO $31,670,050 4,710,220
mCurent 13wks $33,870,990 4,916,340 _ 52wk
time period

Dollars Pounds
BYAGO $8,444,066 1,143,117
ECurrent 4wks $8,302,874 1,232,650

-1.0% -10.0%

For the year, the Northeast
Region decreased by -1.0% in — !
dollars and -10.0% in pounds vs. I H
YAGO: BYAGO $106,334,360 15,923 121
B Current 52wks $105,291,331 14,338,263

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)
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Lamb — % of Dollar Sales

LEG NORTHEAST — LAMB

23.1%

GROUND
5.0%

Within Lamb, the Rib and Leg
segments accounted for almost

MISC half of the category dollar sales:

7.3%
RIB

22.3%

4 of the 6 Lamb segments show
SHOULDER increases when compared to the

20.7% .
@ previous year:
LOIN

21.7%

Dollars Current 52wks % Change

. - LEG $24,276,709 1.6%

RIB $23,442,707 -9.2%

1.6% -9.2% 3.4% 2.1% 5.0% 6.6% LOIN $22,867,940 3.4%
SHOULDER $21,790,205 -2.1%

MISC $7,630,910 5.0%
GROUND $5,238,576 6.6%,

Total Lamb $105,291,331 -1.0%

(O] m zZ Q
W © o @
- ] §

SHOULDER
GROUND

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)
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Lamb — % of Pound Sales

SHOULDER NORTHEAST— LAMB

26.9%

Within Lamb pounds, the Leg
and Shoulder segments account
for over half of the category in
the Northeast Region:

GROUND
6.1%

RIB
10.5%

LEG
26.1%
mise All Lamb segments decreased
when compared to YAGO:
15.7%

Pounds Current 52wks % Change
SHOULDER 3,788,170 -17.2%
-17.2% -21.6% -13.5% -6.0% -26.5% -2.8% LEG 3,674,124 -21.65%
LOIN 2,205,266 -13.5%
MISC 2,069,941 -6.0%
RIB 1,474,720 -26.5%
GROUND 853,738 -2.8%,
Total Lamb 14,338,263 -10.0%
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52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)
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Northeast Sales by Year

Lamb Dollars Year to Year

$18,000,000
$16,000,000 A
$14,000,000 2011 Lamb Dollars show a
120000 / seasonal spike during the Easter
$10,000,000 P S
eason:
88,000,000 1 L \g_f——f
$6,000,000
$4,000,000
$2,000,000 17 e 2008 = 2009 2010 2011 2012 || Lamb Pounds Year to Year
$0
2 X 5 F 8 8 8 &8 8§ = 2 £ £ 1800000
$16,000,000
$14,000,000
The same is true for volume: 12,000,000 1
$10,000,000 Py
$8,000,000 17 \gf—f/
$6,000,000
$4,000,000
$2.000,000 1T commm 2008 s 2009 2010 w2011 —==2012 [
$0
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12/10

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)
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Plains Lamb
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In the latest 4 and 13 wks, the Plains Region
decreased in both Lamb dollar and pound

trends vs. the same period a year ago:

-15.7% -12.7%

13wk
Dollars Pounds
aYAGO $559,827 74,341
ECurrent 4wks $472,109 64,927

-3.5% -3.4%

Dollars Pounds
BYAGO $2,291,677 304,970 52wk
ECurmrent 13wks $2,211,339 294,686 time period

3.3% -1.2%
For the year, the Plains Region
increased by 3.3% in dollars and — B~ B
'1 .20/0 in pOUﬂdS VS. YAGO: Dollars Pounds
BYAGO $6,387,179 863,113
E Current 52wks $6,598,067 852,356

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)
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Lamb — % of Dollar Sales

PLAINS — LAMB

Within Lamb, the Loin and Leg
segments accounted for almost
half of the category dollar sales:

LEG
251%

9.1%

LOIN
23.2%

GROUND

11.4% 3 of the 6 Lamb segments show

increases when compared to the

@ previous year:

SHOULDER
18.9%

15.5% -5.9% 2.7% 12.1%

MISC

Z
(o]
|

SHOULDER

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)

10.9%

GROUND

RIB

Dollars Current 52wks % Change
LEG $1,654,838 15.5%
LOIN 51,528,153 -5.9%
SHOULDER $1,248,457 -2.7%
MISC $815,829 12.1%
GROUND $752,147 10.9%
. RIB $598,508 -6.75%,
- Total Lamb $6,598,067 3.3%

-6.7%




Lamb — % of Pound Sales

LEG PLAINS— LAMB

27.3%

Within Lamb pounds, the
Shoulder and Leg segments
account for almost half of the
category in the Plains Region:

GROUND
12.4%

SHOULDER
21.9%

13.5% 2 of the 6 Lamb segments

increased when compared to
% @ YAGO:

Pounds Current 52wks % Change

LEG 232,253 11.8%
SHOULDER 187,050 -12.9%
MISC 176,091 10.2%
- ] LOIN 113,671 -12.1%

11.8% -12.9% 10.2% 12.1% 1.9% 14.7% GROUND 106,006 ~1.9%
RIB 37,171 -14.7%]
Total Lamb 852,356 -1.2%

LEG
SHOULDER
MISC

LOIN
GROUND
RIB

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)

‘o FRESH
B et



Plains Sales by Year

Lamb Dollars Year to Year

$1,400,000
$1,200,000
$ A Lamb Dollars show a seasonal
1,000,000 . .
spike during the Easter Season:
$800,000 -
$600,000 /
$400,000 -
| — ———
$200,000
| 2008 - em=2009 2010 2011 2012 Lamb Pounds Year to Year
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South Central Lamb
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Region decreased in both Lamb dollar and

~ In the latest 4 and 13 wks, the South Central
4wk
time period

pound trends vs. the same period a year ago:

-6.8% -11.7%
time period
Dollars Pounds
BYAGO $1,012,311 145,809
ECurrent 4wks $943,800 128,767

-3.1% -11.1%

e

Dollars Pounds
BYAGO $3,745,702 518,589
mCurrent 13wks $3,630,517 461,053 _ 52wk
time period

-7.4% -25.9%

For the year, the South Central

Region decreased by -7.4% in —

dollars and -25.9% in pounds vs. i
Dollars Pounds
YAGO: BYAGO $12,969,164 2,037,209
BCument 52wks $12,010,111 1,509,787

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)
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Lamb — % of Dollar Sales

LEG
25.6%

GROUND
8.1%
MISC
8.9%
LOIN
23.1%
SHOULDER
14.6%
19.7%
l . R
11.5% 0.4% 2.0% 27.2%
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52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)

SoOoUTH CENTRAL — LAMB

Within Lamb, the Leg and Loin
segments accounted for almost
half of the category dollar sales:

3 of the 6 Lamb segments show
increases when compared to the

@ previous year:

-3.8%

Q
2
=

Dollars Current 52wks % Change
LEG $3,077,442 -11.5%
LOIN $2,767,759 0.4%
RIB $2,370,354 2.0%

9.1% SHOULDER $1,752,195 -27.2%

e MISC $1,068,661 -3.8%
GROUND $970,054 9.1%,
Total Lamb $12,010,111 -7.4%

o

Z

2

O
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Lamb — % of Pound Sales

LEG SOUTH CENTRAL— LAMB

28.7%

Within Lamb pounds, the Leg
0 o5, and Shoulder segments account
for almost half of the category in
the South Central Region:

GROUND

o SHOULDER
10.1% 19.2%
All of the 6 of the Lamb segments
15.2% G decreased when compared to
16.9% @ YAGO:

Pounds Current 52wks % Change
LEG 432,626 -30.9%
SHOULDER 290,284 -41.8%
MISC 254,366 -27.6%
LOIN 229,319 -4.8%
GROUND 152,504 -4.9%
- ] RIB 149,412 ~5.4%,
-30.9% -41.8% -27.6% -4.8% -4.9% -5.4% Fore TRte IR0 4T OE

RIB

O]
L
—

MISC
LOIN

SHOULDER
GROUND
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South Central

Sales by Year

Lamb Dollars Year to Year
$1,800,000
$1,600,000 A
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The same is true for volume:

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)

Lamb Dollars show a seasonal
spike during the Easter Season:

Lamb Pounds Year to Year
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Southeast Lamb
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4wk
time period

In the latest 4 and 13 wks, the Southeast
Region decreased in Lamb pound trends vs.

the same period a year ago:

-3.9% -10.5% /\
Dollars Pounds time period
BYAGO $2,853,627 416,574
ECurrent 4wks $2,741,142 372,854
-6.7%
Dollars Pounds
BYAGO $12,051,325 1,798,293
ECurrent 13wks $12,289,218 1,678,691

For the year, the Southeast
Region decreased by -1.0% in
dollars and -13.9% in pounds vs.

YAGO:

52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)

[Eaimb, Southeast- 4, 13, 52 week trends

52wk
time period

/' 1.0% 13.9%
Dollars Pounds
BYAGO $40,867,169 6,519,411
B Cumrent 52wks $40,451,903 5,611,285




Lamb — % of Dollar Sales

SHOULDER
29.8%

GROUND
2.1%

MISC
8.5%

LOIN LEG
17.6% 22.7%
RIB
19.3%
-0.2% -10.2% 6.9% 5.3%

LEG
RIB
LOIN
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L
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52 Weeks Ending 5/20/2012 — FreshLook Marketing (FLM)

-1.6%

MISC

SOUTHEAST — LAMB

Within Lamb, the Shoulder and
Leg segments accounted for
over half of the category dollar

sales:

4 of the 6 Lamb segments show

increases when compared to the

@ previous year:

-15.6%

GROUND

Dollars Current 52wks % Change

SHOULDER S12,057,927 -0.2%
LEG $9,198,021 -10.2%
RIB $7,808,922 6.9%
LOIN $7,101,023 5.3%
MISC $3,451,151 -1.6%
GROUND $832,816 -15.65%,
Total Lamb $40,451,903 -1.0%

llllllll



Lamb — % of Pound Sales

SH%Ué_SER SOUTHEAST— LAMB

| Within Lamb pounds, the
Shoulder and Leg segments
account for almost two thirds of

the category in the Southeast
Region:

GROUND
2.3%

RIB
8.5%

LOIN
11.1%

5 of the 6 Lamb segments

LEG

13.8% 24.0% decreased when compared to
YAGO:
Pounds Current 52wks % Change
SHOULDER 2,258,408 -12.7%
LEG 1,346,198 -22.6%
MISC 774,028 -11.5%
LOIN 625,432 3.7%
N RIB 478,197 -14.0%
-12.7% -22.6% -11.5% 3.7% -14.0% -20.0%
GROUND 128,029 -20.0%]
Total Lamb 5,611,285 -13.9%

o Q z M
ul 2} e} 4
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SHOULDER
GROUND
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Southeast Sales by Year

Lamb Dollars Year to Year

$6,000,000
$5,000,000 Lamb Dollars show a seasonal
54,000,000 | spike during the Easter Season:
$3,000,000 +—=
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West Lamb
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4wk
time period

-15.5%

-6.3%

.

In the latest 4 and 13 wks, the West Region
decreased in Lamb pound trends vs. the same
period a year ago:

13wk
time period

Dollars Pounds
BYAGO $2,048,525 322,468
ECurrent 4wks $1,920,260 272,531
0.6% -10.9%
Dollars Pounds
EYAGO $7,646,488 1,216,496
mCurrent 13wks $7,691,942 1,083,620

For the year, the West Region

decreased by -1.8% in dollars

and -16.9% in pounds vs. YAGO:

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)

[Camb, West- 4, 13, 52 week trends

52wk
time period

-1.8% -16.9%

Dollars Pounds
BYAGO $25,993,319 4,348,567
B Current 52wks $25,533,416 3,615,108

uuuuuuuuuuuuu



Lamb — % of Dollar Sales

WEST — LAMB
LEG

26.1% Within Lamb, the Leg and
Shoulder segments accounted
for almost half of the category
dollar sales:

GROUND
7.5%

RIB
11.2%

SHOULDER
19.4%

2 of the 6 Lamb segments show
increases when compared to the

@ previous year:

LOIN
17.3% MISC
18.5%
Dollars Current 52wks % Change
LEG $6,647,702 -6.4%
SHOULDER $4,926,871 -6.0%
MISC $4,719,493 9.6%
LOIN $4,403,491 -10.0%
RIB $2,846,935 -7.4%
- GROUND $1,901,599 33.25%,
-6.4% -6.0% 9.6% -10.0% 7.4% 33.2% Cokatgt DRSNS ONio 5 O CON P

MISC
LOIN
RIB

GROUND
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Lamb — % of Pound Sales

MISC
28.7%

RIB
5.8%

GROUND
7.9%

LOIN

10.2% LEG

26.3%

SHOULDER
21.1%

-14.4% -19.7% -23.3% -18.5%

MISC
LEG

5 Z
o (@]
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2
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I
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13.0%

GROUND

WEST— LAMB

Within Lamb pounds, the Leg
and Misc segments account for
over half of the category in the
West Region:

5 of the 6 Lamb segments show a
decrease when compared to YAGO:

Pounds Current 52wks % Change
MISC 1,037,767 -14.4%
LEG 950,267 -19.7%
-12.5% SHOULDER 762,124  -23.3%
LOIN 367,894 -18.5%
GROUND 285,891 13.0%
RIB 208,537 -12.5%]
Total Lamb 3,615,108 -16.9%

RIB

mFRESH



West Sales by Year

Lamb Dollars Year to Year

$4,000,000
$3,500,000 Lamb Dollars show a consistent
83,000,000 trend from year to year:

$2,500,000 A \

$2,000,000 - \
$1,500,000
$1,000,000
$500,000 Lamb Pounds Year to Year
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Atlanta Lamb
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2.0%

4wk
time period

.

-3.7%

In the latest 4 and 13 wks, the Atlanta Market
increased in Lamb dollar trends vs. the same

period a year ago:

13wk
time period

Dollars Pounds
BYAGO $293,203 44,806
B Current 4wks $298,998 43,167
12.2% 3.9%
Dollars Pounds
BYAGO $1,144,112 175,923
ECurrent 13wks $1,283,471 182,787

For the year, the Atlanta Market
increased by 3.0% in dollars and
decreased -8.4% in pounds vs.

YAGO:

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)

[iamb, Atlanta- 4, 13, 52 week trends

/

52wk
time period

3.0% -8.4%
Dollars Pounds
BYAGO $3,832,532 621,305
BCurrent 52wks $3,947,174 569,265




Lamb — % of Dollar Sales

ATLANTA — LAMB
SHOULDER

30.2% Within Lamb, the Shoulder and
Leg segments account for over
half of the category dollar sales:

GROUND
3.8%

MISC
10.4%

4 of the 6 Lamb segments show
LEG increases when compared to the

RIB 0 .
23 previous year:

12.8%

LOIN
19.5%
Dollars Current 52wks % Change
SHOULDER $1,193,956 3.2%
- LEG $919,314 -12.5%
[ LOIN $768,327 17.6%
3.2% -12.5% 17.6% -1.1% 22.1% 21.2% RIB $505, 846 -1.1%
MISC $411,337 22.1%
GROUND $148,363 21.25%,
Total Lamb $3,947,174 3.0%

LEG
LOIN
RIB
MISC
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Lamb — % of Pound Sales

ATLANTA— LAMB

Within Lamb pounds, the
Shoulder and Leg segments
account for almost two thirds of
the category in Atlanta Market:

SHOULDER
38.2%

GROUND
4.0%

RIB
5.7%

LOIN
11.8%

The Misc segment increased by
10.5% when compared to YAGO:

MISC

16.4% 24.1%

Pounds Current 52wks % Change

SHOULDER 217,313 -8.8%

A— LEG 136,922 -24.2%

-8.8% -24.2% 10.5% 19.2% -20.1% 5.0% ree 93,098 10.5%
LOIN 67,013 19.2%

RIB 32,231 -20.1%

GROUND 22,672 5.0%]

Total Lamb 569,265 -8.4%
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Atlanta Sales by Year

Lamb Dollars Year to Year

$700,000
$600,000 /\ Lamb Dollars have a seasonal
$500,000 spike during the Easter and
$400,000 Winter Seasons, 2012 Easter out
300,000 { performed previous years:
$200,000
$100.000 a—008 w2009 2010 2011 2012 Lamb Pounds Year to Year
$0 oolmlmlwloloolmlmlolrxlmlwlo 140,000
= s 0s s 888885 5 5§
- T v 120,000
100,000
Volume shows a more moderate o0,
trend:
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Baltimore/Washington Lamb
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4wk
time period

-21.2%

-27.6%

M e

In the latest 4 and 13 wks, the
Baltimore/Washington Market
decreased in both Lamb dollar and

Dollars Pounds
BYAGO $1,299,574 193,317
B Current 4wks $1,024,292 140,007
: -13.8%
Dollars Pounds
BYAGO $4,559,953 710,426
BCurrent 13wks $4,377,060 612,725

For the year, the Baltimore/

Washington Market decreased by

-4.7% in dollars and
pounds vs. YAGO:

-16.5% iIn

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)

pound trends vs. the same period a
year ago:

52wk
time period

-4.7% -16.5%

Dollars Pounds
BYAGO $15,682,639 2,537,824
B Current 52wks $14,945,444 2,118,649




Lamb - % of Dollar Sales
SHOULDER

28.8%

GROUND
5.6%

MISC
7.3%

LEG
21.0%

LOIN
18.2%

RIB
19.2%

-12.8%

-3.8% 0.0%

-10.4%

LEG
RIB
LOIN
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BALTIMORE/WASHINGTON — LAMB

Within Lamb, the Shoulder
segment accounts for over one
quarter of the category dollar
sales:

3 of the 6 Lamb segments show
increases when compared to the

@ previous year:

4.3%

MISC

Dollars Current 52wks % Change
SHOULDER $4,304,459 -3.8%
LEG $3,132,506 0.0%
RIB $2,862,167 -12.8%
LOIN $2,719,475 -10.4%
MISC $1,090,672 4.3%
0,
17.6% GROUND $836,105  17.6%]
Total Lamb $14,945,444 -4.7%
a)
P4
2
0
4
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Lamb — % of Pound Sales
SHOULDER

35.2%

GROUND
6.1%

RIB
8.1%

LOIN

12.1%
LEG

23.5%

MISC
15.1%

-18.7% -10.2% -12.5%

-19.4%

LEG
MISC
LOIN
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BALTIMORE/WASHINGTON — LAMB

-33.3%

RIB

Within Lamb pounds, the

Shoulder and Leg segments
account for over half of the

category:

The top 5 segments decreased
when compared to the previous
year, slowing Lamb pound growth:

Pounds Current 52wks % Change
SHOULDER 745,312 -18.7%
LEG 496,892 -10.2%
MISC 319,579 -12.5%
0,
2.2% LOIN 255,896 -19.4%
RIB 172,370 -33.3%
GROUND 128,569 2%,
Total Lamb 2,118,649 -16.5%
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Baltimore/Washington Sales by Year

Lamb Dollars Year to Year

$2,500,000
$2,000,000 2012 Easter Dollar sales finished
50000 higher than the 2009 dollar
500,000 =
trends:
$1,000,000 -
$500,000
| 2008 === 2009 2010 2011 2012 | Lamb Pounds Year to Year
$0
28589888 88 5 2 2w
$2,000,000
Volume also shows this $1.500,000 4 -
increase:
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Boston Lamb
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4wk
time period

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)

In the latest 4 and 13 wks, the Boston Market
decreased in Lamb pound trends vs. the same

period a year ago:

[itamb, Boston- 4, 13, 52 week trends

-22.7% -30.4%
Dollars Pounds .
BYAGO $1,023,199 141,852 13wk
time period
ECurrent 4wks $790,678 98,709
1.4% -8.0%
Dollars Pounds
BYAGO $3,653,913 543,929
mCurrent 13wks $3,703,694 500,538 52wk
time period
-5.9% 17.0%
For the year, Boston decreased —
by -5.9% in dollars and -17.0% in !i
pounds vs. YAGO: Dolars Pounds
BYAGO $12,197,039 1,846,921
B Current 52wks $11,477,804 1,533,422




Lamb - % of Dollar Sales
LEG
27.7%

GROUND
6.7%
MISC
9.5%
RIB
19.3%

LOIN
17.8%

SHOULDER
19.0%

4.2% -19.1% -12.8% 4.2%

Q Q
w 4

SHOULDER
LOIN

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)

30.4%

MISC

BOSTON — LAMB

Within Lamb, the Leg and Rib
segments account for almost
half of the category dollar sales:

4 of the 6 Lamb segments show
decreases when compared to

@ the previous year:

14.1%

GROUND

Dollars Current 52wks % Change

LEG 83,178,781 -4.2%
RIB $2,209,150 -19.1%
SHOULDER $2,175,280 -12.8%
LOIN $2,045,250 -4.2%
MISC $1,087,642 30.4%
GROUND $764,308 14.1%)
Total Lamb $11,477,894 -5.9%
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Lamb — % of Pound Sales

LEG
30.9%

GROUND
7.7%

RIB
8.8%

SHOULDER

LOIN 23.1%

12.7%

MISC
16.9%

LEG 471,788 -16.1%

SHOULDER 352,205 -25.0%

MISC 257,287 0.0%

LOIN 193,037 -11.3%

. RIB 133,582  -37.7%
B == GROUND 117,931  -0.43]

BOSTON— LAMB

Within Lamb pounds, the Leg
and Shoulder segments account
for over half of the category in
the Boston Market:

The Shoulder segment declined
more than -20% vs. the previous
year, slowing Lamb pound growth:

Pounds Current 52wks % Change

16.1% -25.0% 0.0% 11.3% -37.7% -0.4% Total Lamb 1,533,422 -17.0%
o 14 2 z o )
5 4 2 5 o 2

2 X
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Boston Sales by Year

Lamb Dollars Year to Year

$2,500,000
$2,000,000 2012 Lamb Dollars exceeded
2009 Dollar sales:
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Chicago Lamb
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increased in both Lamb dollar and pound

~ In the latest 4 and 13 wks, the Chicago Market
4wk
time period

trends vs. the same period a year ago:

16.6% 13.2%
Dollars Pounds 13wk
BYAGO $396,512 61,285 time period
ECurrent 4wks $462,162 69,348
29.5% 26.9%
Dollars Pounds
BYAGO $1,784,724 294,144
ECurrent 13wks $2,312,020 373,168 52wk
time period
For the year, the Chicago Market . 12.5% 4.8%
increased by 12.5% in dollars !i
o/ 3 .
and 4.8% in pounds vs. YAGO: oo —r
BYAGO $5,866,688 975,503
B Current 52wks $6,598,182 1,022,447

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)
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Lamb — % of Dollar Sales

SHOULDER
271.7%

GROUND
4.7%

RIB
7.5%

MISC

8.9% LEG

26.7%

CHICAGO — LAMB

Within Lamb, the Shoulder
segment accounts for over a
quarter of the category dollar
sales:

The Shoulder segment
increased by 27.7% vs. the

@ previous year:
LOIN

24.6%

27.7% 27.2% -8.2% 24.0% 2.8%

LEG
LOIN
MISC
RIB

nd
LLl
(a]
|
2
o
I
n

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)

Dollars Current 52wks % Change
SHOULDER $1,827,872 27.7%
LEG $1,759,052 27.2%
-6.6% LOIN $1,622,540 -8.2%
MISC $586,854 24.0%
RIB $492,573 2.8%
GROUND $309,265 -6.65%,
Total Lamb $6,598,182 12.5%

GROUND



Lamb — % of Pound Sales

SHOULDER CHICAGO— LAMB

34.6%

Within Lamb pounds, the Leg
and Shoulder segments account
for almost two thirds of the
category in the Chicago Market:

GROUND
5.1%

MISC
11.9%

2 of the top 3 segments increased

15.7% when compared to the previous
year:

Pounds Current 52wks % Change

- SHOULDER 354,103 19.7%

19.7% 9.3% -21.9% 9.4% 1.4% -8.1% LEG 301,931 9.3%
LOIN 160,655 -21.9%

MISC 121,323 9.4%

GROUND 51,887 1.4%

RIB 32,537 -8.1%]

Total Lamb 1,022,447 4.8%

RIB

] =z O [a]
o ol @ p
| et = 8
o
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SHOULDER
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Chicaqo Sales by Year

Lamb Dollars Year to Year
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The same is true for volume:

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)
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Easter Lamb sales out gained
the 2010 and 2009 levels:

Lamb Pounds Year to Year
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Los Angeles Lamb
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In the latest 4 and 13 wks, the Los Angeles
Market decreased in Lamb dollar trends vs.
the same period a year ago:

-18.2%

4wk
time period
Dollars Pounds I
13wk
time period

BYAGO $782,700 122,501
ECurrent 4wks $741,889 100,232
0.3% 12.5%
Dollars Pounds
BEYAGO $2,843,138 453,052
ECurrent 13wks $2,852,389 396,355 52wk
time period

-6.8% -18.8%
For the year, the Los Angeles

Market decreased by -6.8% in — li

dollars and -18.8% in pounds vs. Dolars Pounds
BYAGO $10,500,699 1,741,578
YAG 0 . B Curent 52wks $9,781,730 1,413,687

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)
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Lamb — % of Dollar Sales

SHOULDER
28.9%

GROUND
7.1%

MISC
12.7%

LEG
20.7%

13.7%

RIB

17.0%

-13.8% -6.2% -4.8% -11.3%

Los ANGELES — LAMB

Within Lamb, the Shoulder and
Leg segments accounted for
over half of the category dollar
sales:

4 of the 6 Lamb segments show
decreases when compared to
the previous year:

=

LEG
RIB
LOIN

SHOULDER

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)

MISC
GROUND

Dollars Current 52wks % Change
SHOULDER $2,826,685 -13.8%
LEG $2,019,929 -6.2%
RIB $1,663,320 -4.8%
LOIN $1,336,936 -11.3%
2.09 16.99

& - MISC $1,242,053 2.0%
GROUND $692,097 16.9%,
Total Lamb $9,781,730 -6.8%




Lamb — % of Pound Sales

Los ANGELES— LAMB
SHOULDER
35.0% Within Lamb pounds, the

RO D Shoulder and Misc segments
- account for over half of the
7.1% category in the Los Angeles
Market:
LOIN
7.9%
MISC The Shoulder segment decreased
22.4% by -23.5% vs. the previous year:
LEG
21.0%
Pounds Current 52wks % Change
SHOULDER 495,119 -23.5%
MISC 316,595 -20.1%
LEG 296,342 -17.6%
- - LOIN 111,208 -14.9%
RIB 100,927 -8.7%
-23.5% -20.1% 17.6% -14.9% 8.7% -2.6% RO 93,110 39
Total Lamb 1,413,687 -18.8%

MISC
LEG
LOIN
RIB

SHOULDER
GROUND
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The Los Angeles Market Sales by Year

Lamb Dollars Year to Year

$1,600,000
$1,400,000
$1.200.000 - / Lamb Dollars have a seasonal
1,000,000 - spike during the Easter and
$800,000 Winter Seasons:
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Miami/Ft. Lauderdale Lamb
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-4.3% -9.9%

Dollars Pounds 13wk
BYAGO $707,532 94,979 ime F‘)"’erio g
ECurrent 4wks $676,885 85,602
0.3% -8.7%
Dollars Pounds
BYAGO $2,817,281 393,721
BCurrent 13wks $2,824,857 359,479

For the year, Miami/Ft.
Lauderdale decreased by -0.1%
in dollars and -14.6% in pounds
vs. YAGO:

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)

IRESHRB; WiamilFt. Lauderdale- 4, 13, 52 week trends

/

-0.1%

Ml e

In the latest 4 and 13 wks, Miami/Ft.
Lauderdale Lamb pounds trends decreased

4wk
vs. the same period a year ago:

52wk
time period

-14.6%

Dollars Pounds
BYAGO $9,976,974 1,503,216
B Current 52wks $9,968,478 1,284,352




Lamb — % of Dollar Sales

RIB
32.5%

GROUND

1.1%
MISC
7.6%

LOIN
13.2%

SHOULDER

28.7%
LEG
16.9%
8.7% -1.0% -9.2% 3.4%
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52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)

MIAMI/FT. LAUDERDALE — LAMB

Within Lamb, the Rib and

Shoulder segments account for

over half of the category dollar

sales:

2 of the 6 Lamb segments show

increases when compared to the

-9.9% -20.7%

Q
]
=

GROUND

previous year:

Dollars Current 52wks % Change

RIB 53,239, 791 8.7%
SHOULDER $2,859,868 -1.0%
LEG $1,686,828 -9.2%
LOIN $1,318,142 3.4%
MISC $757,222 -9.9%
GROUND $106,396 -20.75%,
Total Lamb $9,968,478 -0.1%

uuuuu
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Lamb - % of Pound Sales
MiIAMI/FT. LAUDERDALE— LAMB
SHOULDER

42.1% Within Lamb pounds, the
Shoulder segment accounts for
almost half of the category in the
Miami/Ft. Lauderdale Market:

GROUND
1.3%

LOIN
9.0%

MISC
13.3%

The Shoulder segment decreased

RIB by -13.1% vs. the previous year:

19.0%
15.4% =70

Pounds Current 52wks % Change

SHOULDER 540,849 -13.1%

-“13.1% -22.5% -12.8% -18.5% 5.2% -20.9% LEG 243,888 =22.5%

RIB 197,278 -12.8%

MISC 170,821 -18.5%

LOIN 115,058 5.2%

GROUND 16,341 -20.9%]

Total Lamb 1,284,352 -14.6%

LEG

RIB

MISC
LOIN
GROUND

o
L
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Miami/Ft. Lauderdale Sales by Year

Lamb Dollars Year to Year

$1,400,000
1,200,000 Lamb Dollars have a seasonal
$1,000,000 / spike during the Easter and
800,000 -1 — Winter Seasons:
$600,000
$400,000
$200,000 =205 ——2000 2010 ====2011 ——— 2012 Lamb Pounds Year to Year
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New York Market Lamb
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In the latest 4 and 13 wks, the New York
Market increased in Lamb pound trends vs.

the same period a year ago:
1.4% 12.2% ‘/l
time period

i

Dollars Pounds
BYAGO $4,114,633 571,931
ECurrent 4wks $4,056,697 641,707
7.4% 6.2%
Dollars Pounds

BYAGO $14,257,535 2,205,265
®Current 13wks $15,314,029 2,342,805 52wk
time period

0.5% -7.6%

For the year, the New York

Market increased by 0.5% in — !i
dollars and declined by -7.6% in 5.091.55 70300

pou nds VS. YAGO: B Current 52wks $48,546,342 6,822,849

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)
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Lamb — % of Dollar Sales

RIB
27.1%

GROUND
3.6%

MISC
6.8%

SHOULDER
LEG 24.9%

18.3%

Dollars Current 52wks % Change
RIB 813,133,513 -6.8%
SHOULDER $12,064,351 0.0%
LOIN $9,400,106 2.9%
LEG $8,892,885 9.0%
-6.8% 0.0% 2.9% 9.0% 1.2% 10.6% MISC $3,278,184 1.2%
GROUND $1,766,798 10.65%,
Total Lamb $48,546,342 0.5%

Q
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SHOULDER

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)
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NEW YORK MARKET — LAMB

Within Lamb, the Rib and
Shoulder segments account for
over half of the category dollar
sales:

5 of the 6 Lamb segments show
increases when compared to the

@ previous year:
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Lamb — % of Pound Sales

SHOULDER NEW YORK MARKET— LAMB

31.9%

GROUND
4.4%

Within Lamb pounds, the
Shoulder and Leg segments

o account for over half of the
category in the New York
Market:
MISC ;§§;
13.3% 4 of the 6 segments have

decreased when compared to the

15.3% .
previous year.
-10.9% 4.6% 2.5% 13.3% -23.2% -2.6% Pounds Current 52wks % Change
SHOULDER 2,175,584 -10.9%
LEG 1,586,795 4.6%
LOIN 1,044,311 2.5%
MISC 903,538 -13.3%
RIB 804,244 -23.2%
GROUND 299,714  -2.6%
Total Lamb 6,822,849 -7.6%
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New York Market Sales by Year

Lamb Dollars Year to Year

$8,000,000
$7,000,000
$6,000,000 - Lamb Dollars have a seasonal
5,000,000 spike during the Easter and
A .
4,000,000 1o S—— P~ Winter Seasons:
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Philadelphia Lamb
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In the latest 4 and 13 wks, the Philadelphia
Market increased in both Lamb dollar and
pound trends vs. the same period a year ago:

10.7% 34.3% 4/\(
13wk
time period

e~

Dollars Pounds
BYAGO $705,946 96,139
ECurrent 4wks $781,387 129,097
13.6%
Dollars Pounds
BYAGO $2,767,908 418,359
mCurrent 13wks $3,001,204 475,184 _ 52wk
time period

1.3% -5.9%

For the year, the Philadelphia

Market increased by 1.3% in —
dollars and decreased by -5.9% ™ B
H . Dollars Pounds
In pounds VS. YAGO BYAGO $9,528,054 1,468,646
B Current 52wks $9,654,601 1,381,807

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)
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Lamb — % of Dollar Sales

LOIN PHILADELPHIA — LAMB

23.8%

Within Lamb, the Loin and Leg

GROUND
5.2% segments account for almost
MISC
5.9% half of the category dollar sales:
LEG
23.8%

5 of the 6 Lamb segments show
increases when compared to the

@ previous year:
RIB

21.2%

SHOULDER
20.1%

Dollars Current 52wks % Change
LOIN $2,302,143 1.5%
LEG $2,296,827 5.5%
1.5% 5.5% -5.5% 5.3% 4.5% 4.4% RIB A USRS
SHOULDER $1,940,384 5.3%
MISC $568,866 -4.5%
GROUND $502,384 4.45%,
Total Lamb $9,654,601 1.3%
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Lamb — % of Pound Sales

LEG
28.9%

GROUND
5.8%

RIB
8.8%
SHOULDER
:\glig 25.7%
. (o]

18.3%
__je—
-0.8% -4.7% 1.1% -15.0%

(O] o pd (&)
0 A S 2
9 3 =
-]
e}
I
N

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)

PHILADELPHIA— LAMB

Within Lamb pounds, the Leg
and Shoulder segments account
for over half of the category in
the Philadelphia Market:

5 of the Lamb segments decreased
when compared to the previous

@ year:

-20.7%

RIB

-7.9% Pounds Current 52wks % Change
LEG 399,476 -0.8%
SHOULDER 355,531 -4.7%
LOIN 253,096 1.1%
MISC 171,549 -15.0%
RIB 121,375 -20.7%
GROUND 80,753 -7.9%]
Total Lamb 1,381,807 -5.9%
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Philadelphia Sales by Year

Lamb Dollars Year to Year

$1,600,000
$1,400,000
Lamb Dollars have a seasonal
$1,200,000 - . .
$ spike during the Easter and
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San Francisco Lamb
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4wk
time period

In the latest 4 and 13 wks, the San Francisco
Market increased in both Lamb dollar and
pound trends vs. the same period a year ago:

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)

20.6% 47.0% /\
Dollars Pounds
BYAGO $625,035 87,415 u
ime period
ECurrent 4wks $753,662 128,531
14.0% 18.0%
Dollars Pounds
BYAGO $2,340,030 358,787
ECurmrent 13wks $2,667,798 423,416
For the year, the San Francisco >0% 0-9%
Market increased by 5.0% in —
dollars and 0.9% in pounds vs. ™ B
. Dollars Pounds
YAG 0 - BYAGO $8,439,070 1,318,380
B Current 52wks $8,862,480 1,330,103




Lamb — % of Dollar Sales

SHOULDER SAN FRANCISCO — LAMB

26.8%

Within Lamb, the Shoulder and
Leg segments account for
almost half of the category
dollar sales:

GROUND
6.3%

RIB

0,
14.8% LEG

oo 4 of the 6 Lamb segments show

increases when compared to the

@ previous year:
15.5% LOIN

16.9%

Dollars Current 52wks % Change
SHOULDER $2,378,445 18.6%
LEG 51,739,981 -1.1%
= e LOIN $1,501,453  -8.2%
18.6% -1.1% -8.2% 5.5% 4.3% 16.3% MISC $1,369,840 5.5%
RIB $1,311,002 4.3%
GROUND $559,515 16.3%,
Total Lamb $8,862,480 5.0%
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Lamb — % of Pound Sales

SHOULDER SAN FRANCISCO— LAMB
32.0%
Within Lamb pounds, the

GROUND
> Shoulder and Misc segments
6.7% account for over half of the

category in the San Francisco

Market:
LOIN
11.1%
MISC H
26.7% The Shoulder segment increased
LEG by 17.3% vs. the previous year:
17.6%
17.3% 3.8% -16.2% 12.4% 1.8% 1.2% Pounds Current 52wks % Change
SHOULDER 424,958 17.3%
MISC 355,045 3.8%
LEG 234,338 -16.2%
LOIN 147,547 -12.4%
RIB 88,635 1.8%
GROUND 78,765 1.2%
Total Lamb 1,330,103 0.9%
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San Francisco Sales by Year

Lamb Dollars Year to Year

$1,200,000
$1,000,000 A
/\ Lamb Dollars have a seasonal
$800,000 — . .
spike during the Easter Season:
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Seattle Lamb
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4wk
time period

13wk

Dollars time period
BYAGO $317,709 51,926 P
ECurrent 4wks $281,709 36,008
-0.3% -16.6%
Dollars Pounds
BYAGO $1,127,629 183,534
mCurrent 13wks $1,124,234 153,140

For the year, the Seattle Market
decreased by -2.6% in dollars
and -17.8% in pounds vs. YAGO:

52 Weeks Ending 2/26/2012 — FreshLook Marketing (FLM)

[amb, Seattle- 4, 13, 52 week trends

In the latest 4 and 13 wks, the Seattle Market
decreased in both Lamb dollar and pound
trends vs. the same period a year ago:

52wk
time period

1.6% -17.8%
Dollars Pounds
BYAGO $3,754,417 621,369
B Current 52wks $3,695,731 510,720




Lamb — % of Dollar Sales

LEG SEATTLE — LAMB

27.0%

Within Lamb, the Leg and
Shoulder segments account for
almost half of the category
dollar sales:

GROUND
9.9%

RIB
10.2%

SHOULPER
20.2% 3 of the 6 Lamb segments show

increases when compared to the

@ previous year:
16.3% LOIN

16.4%
Dollars Current 52wks % Change
LEG $997,053 -3.5%
SHOULDER $748,345 -8.5%
LOIN $606,493  -20.7%
MISC $600, 980 1.6%
- - RIB $376, 654 0.6%
ROUND ,11 112.9%
3.5% 8.5% 20.7% 1.6% 0.6% 12.9% [0 o0 #3506, 115 0%,
ota , , -1.
Total Lamb $3,695,731 1.6%
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Lamb — % of Pound Sales

LEG SEATTLE— LAMB

27.1%

Within Lamb pounds, the Leg
5-1% and Misc segments account for
over half of the category in the
Seattle Market:

LOIN
10.6%

MISC
24.6%

GROUND

10.7% The Misc segment decreased

-17.6% vs. the previous year:
21.9%

Pounds Current 52wks % Change
LEG 138,267 -22.9%
MISC 125,727 -17.6%

i ) o 0 i (") (") i () (V)

22.9% 17.6% 29.3% 96.4% 29.1% -3.8% S OULEER 111,898 -29.3%
GROUND 54,672 96.4%
LOIN 53,974 -29.1%
RIB 26,140 -3.8%]
Total Lamb 510,720 -17.8%
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Seattle Sales by Year

Lamb Dollars Year to Year

$600,000
$500,000 Lamb Dollars have a seasonal
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